Greenspace Alliance of Canada'’s

Capital

2018 Ottawa Municipal
Election Strategy

April 23,2018

Overview

WiIth the Ottawa municipal elections scheduled for October 22, 2018, the Greenspace Alliance
will be looking to inform candidates of the organization's priorities and gauge candidates’
commitment to greenspace in the city. This will be achieved by distributing a survey to

candidates and sharing the Greenspace Alliance’s key messages with them.

Goals

1. Survey on greenspace issues: Create a survey which will be sent out to candidates and
will ask for their views on greenspace in the city and on anticipated greenspace issues
that will come before Council during the next term. The results of the survey will then be

disseminated to local media/community groups/through social media.

2. Make candidates aware of Greenspace Alliance key messages: Use community
meetings/social media/traditional media releases to show candidates what key issues

will be for the Greenspace Alliance in the next term.




Plan

May: Build survey to be distributed to candidates. Include questions on their commitment to
preserving greenspace in their wards (including specific examples?) and on anticipated major
greenspace issues for the next term, including the site alteration by-law, the urban forest
management plan, the urban tree conservation by-law, the new official plan, and the greenspace
master plan.

June: Send survey to candidates

September: Send media release to local media organizations with survey results and key
Greenspace Alliance messages with the aim of having media pick up and publish story. Use
social media to spread Greenspace Alliance objectives to candidates and voters. Partnering
with local community organizations to have greenspace issues presented to candidates at
ward-level community meetings and/or debates.

October: Continue using media strategy to disseminate key messages to candidates and voters
leading up to election day.




